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Capture More Homebuyers From Your Website

Like the rest of the world, real estate has gone digital—trom the way consumers research the market, search tor
homes, shop for agents and apply for loans, it’s all online. According to the National Association of Realtors®, 9 in
10 home buyers today rely on the internet as one of their primary research sources, and 53 percent turn to the web
as thelrr first step. While some prospective buyers first look online to learn about the home-buying process itselt, for
many It starts as a fun search to see what homes are selling for in a certain area, or to click through photos of
homes currently on the market. Either way, the earliest stages of purchasing a home usually begin online as a tform
of entertainment. And it’s in this stage that your credit union has a big opportunity with HomeAdvantage®.

25% of HomeAdvantage closings in 2018 came from members that found out
about and registered for the program via our credit union partners’ websites.
That’s 25% of business you could be missing If your real estate ofterings are

not positioned effectively on your website. Does your credit union have an
online strategy for capturing these members? Read on to learn how!

Best Practices to Maximize Your Online Reach and Revenue:

1. Positioning: With HomeAdvantage, your members have everything they need to start their search and create
entertainment. But Is It easy to find? The most successtul websites position the credit union as a one-stop-shop
for real estate and prominently feature its “easy button” for real estate as a member service—not just as a
mortgage cross-sell. Some credit union partners want to feature HomeAdvantage only in the Home Loans or
Mortgage sections of their website, which means that the only members tinding out about your program are those
looking at loan options.

HomeAdvantage is intended to help front-load your mortgage pipeline. It’s designed to expand your reach to
members who are considering but have not yet committed to buy or sell a home, much less think about a
mortgage. Credit unions who work to position HomeAdvantage in front of as many members as possible can build
mortgage lead pipelines with members looking to buy not only in the next 3 months, but as far out as 12 to 24
months.

Best Practices: To ensure your website is primed for success, we suggest the tollowing:

o Add an easy-to-find “Home Buying Center” or “Real Estate Center” to your website in a prominent
place where members can—in one click and on one page—learn more about your fulll real estate
services.

o Add a web banner or button on your home page that allows members to quickly access your “Real
Estate Center”.

e Be sure to cross-promote your “Real Estate Center” in anything related to member services, financial
planning and mortgage.
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Promoting HomeAdvantage on Your Website

2. Messaging: Once you've caught their initial attention, make sure your message is strong and effective. Promote
key messages on your website that create an important shift in your members’ mindset—that you are no longer just
a lender. You're now a resource that can help guide them as they make one of the largest financial decisions possible—trom
finding a home to financing it. Make it clear that—through the HomeAdvantage program—your credit union can
now address all their needs as buyers (and sellers), including help them find the perfect home, connect with the
right agent, find the best mortgage and save a significant amount of money at closing. So no matter where in the

homeownership journey your members are, they will find a reason to connect with you!

Best Practices: Attract buyers and sellers with messages that promote the many features of HomeAdvantage:

Recelve a free property valuation

Download the current Market Trends report
View active property listings

Research recently sold homes

FIind a trusted, certified HomeAdvantage agent

Save money with HomeAdvantage Cash Rewards

Branch Locato

ABC

FEDERAL CREDIT UNION

Search

—_—
Real Estate Center

W= TR| g
eal Estate Center . S 8 2.

!Il i
- SRS

Checking & Savings Credit Cards

@ Real Estate Center
e Auto Center |

Ensure that your Real Estate Center is

easily accessible from your home page.

Checking & Savin
Credit Cards
Auto Loan Center

Real Estate Cente
Planning

ABC

FEDERAL CREDIT UNION

Home

SRAL CREDIT UNION

Checking & Savings Credit Cards

Real Estate Center

Helping you find and finance your next home...from start to finish.

Search. Buy. Sell. Save. DONE!

Ready to buy or sell a home? ABC Credit Union is here to help! From finding the
home of your dreams to financing it, we want to make every step in your home-
buying experience as easy and as affordable as possible.

We can help you:

&

NN ABC

FEDERAL CREDIT UNION

View Active Property Listings

Find your next home by searching current MLS listings made
available through HomeAdva ntaga‘s'! Then save your favorite
searches and get email alerts when new properties come up!

More infox

Find a certified HomeAdvantage agent
Need a real estate agent? The HomeAdvantage program has
some of the best local agents to help you buy or selll

Earn Cash Rewards*

Buy or sell your home with a HomeAdvantage agent and qualify
for HomeAdvantage Cash Rewards at closing - the average
savings is $1,545!

Morg infos

Find the Best Mortgage

Check out our great home loan options offered at great rates
and with great service!

Mo infos

Get Pre-Approved

Before you get serious about the home you want, find out how
much house you can afford with a pre-approvall

Apply_nows

Get Home Insurance

Let us customize a home insurance package that meets your
unique needs!

Mors infos

Get Title Services
Let us help protect your investment with title insurance!
More infos

Find out more about HomeAdvantage »

Get pre-approved today
for the right mortgage
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Real Estate Center

Branch Locator ATMs ContactUs Login

Search

Auto Center Planning
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Learn More About

HOMEAdvantage

Enroll in HomeAdvantage Now >

ABCFCU's free service gives you access 1o
MLS listings, a network of expenenced agents,
and blg savings at closing. Click here for more
info or to enroll today!

Watch This Video

Estimate Your Rewards
CASH REWARDS*

HOME SALE PRICE

$100,000 $600

$200,000 |  $1,200
$300,000 $1,800
$400,000 $2,400
$500,000 $3,000
$600,000 |  $3,600
$700,000 $4,200
$800,000 |  $4,800
$900,000 $5,400
$1,000,000 $6,000

*The HomauhSvantage prograem i made svalabig o you Fwgugh a
redatioraig betesan ABC Federal Cradit Union and CL Realty
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ABRCFOU fior & morigads i nol 4 nequinsmsnt 10 sam Cash Risaands
Cash Readids amounts &re depandant on [ GTmtlang pasd b
e agent. ABCFCLU may have specilic rules on how your Cash
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Ready to get started? View the example website pictured above at www.mycuhomeadvantage.com/abcfcu, and visit
our Resource Center to download customizable email, web and social media templates with a variety of messaging you
may use to engage with your home-buying and selling members. Questions? Email us at marketing@curealty.com.
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